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AT LAKE TAHOE

Twelve player entries

Breakfast, Bloody Marys, on-course lunch and
beverages, post-golf reception

Exclusive sponsorship of one hole with signage
and booth opportunity”*

Company name/logo featured on all
communication platforms including tournament
programs, friendsofcampcorncord.org,
registration platform, City of Concord emails
and social media, FOCC e-blasts and social media
posts, Diablo magazine ad

Full-page ad in tournament program
(deadline permitting)

On-course and reception banner placement as
provided by sponsor

Twelve additional invitations to post-golf
reception

*Sponsor to provide food, beverage or activity for hole

Eight player entries

Breakfast, Bloody Marys, on-course lunch and
beverages, post-golf reception

Exclusive sponsorship of one hole with signage
and booth opportunity*

Company name/logo featured on all
communication platforms including tournament
programs, friendsofcampcorncord.org,
registration platform, City of Concord emails
and social media, FOCC e-blasts and social media
posts, Diablo magazine ad

Half-page ad in tournament program
(deadline permitting)

On-course and reception banner placement as
provided by sponsor

Eight additional invitations to post-golf
reception

*Sponsor to provide food, beverage or activity for hole

Four player entries

Breakfast, Bloody Marys, on-course lunch and
beverages, post-golf reception

Shared sponsorship of one hole with signage
and booth opportunity*

Company name/logo featured on all
communication platforms including tournament
programs, friendsofcampcorncord.org,
registration platform, City of Concord emails
and social media, FOCC e-blasts and social media
posts, Diablo magazine ad

Quarter-page ad in tournament program
(deadline permitting)

On-course and reception banner placement as
provided by sponsor

Four additional invitations to post-golf
reception

*Sponsor to provide food, beverage or activity for hole

Four player entries

Breakfast, Bloody Marys, on-course lunch and
beverages, post-golf reception

Shared sponsorship of one hole with signage

Company name featured in tournament
programs

On-course banner placement as provided by
sponsor

Four additional invitations to post-golf
reception

Four player entries

Breakfast, Bloody Marys, on-course lunch and
beverages, post-golf reception

One player entry

Breakfast, Bloody Marys, on-course lunch and
beverages, post-golf reception
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Exclusive sponsorship of the 19th Hole Auction
and Reception

Company name featured in tournament

Shared sponsorship of one hole

Company name featured in tournament
programs

programs, e-blasts and social media Two invitations to post-golf reception

Banner placement as provided by sponsor *Sponsor to provide food, beverage or activity for hole

Four invitations to post-golf reception

For those who cannot join us for golf, please join

Exclusive sponsorship of one hole with booth us at our auction and post-golf reception

opportunity*
Two player entries

Breakfast, Bloody Marys, on-course lunch and
beverages, post-golf reception

Company name featured in tournament " Friends of Camp Concord
programs, e-blasts and social media | R o T Tp eenuon [

Two additional invitations to post-golf reception

*Sponsor to provide food, beverage or activity for hole

CHOOSE FROM A VARIETY OF OPPORTUNITIES
THROUGHOUT THE GOLF DAY.

Pin Flag Sponsor—Your logo on six flags, placed
ever third hole
Cart Sponsor—Your logo on half of the golf carts

Contactless Scoring Sponsor—Your logo shown
on all pages of the scoring app

Breakfast—Your logo showcased as the
Breakfast & Bloody Mary bar sponsor

Beat the Pro—Pro to wear your corporate
branded merchandise
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are to provide youth:

DJ Sponsor—Shoutouts throughout the day from
the 1st tee

Volunteer Sponsor—Your logo included on our
volunteer shirts

~ 3 ADVENTURE
- 3% ACCEPTANCE
_ 9 ACHIEVEMENT
» SAFET
» GRCWTthAND FRIENDSHIP

All sponsors receive company name featured
in the tournament programs, email blasts,
social media posts, and two tickets the post-golf
reception.
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